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Bank Indonesia & Coffee 2

Bank Indonesia Goals
S t a b i l i t y  o f  I n d o n e s i a n  R u p i a h  ( I n f l a t i o n  r a t e  a n d  I D R )
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SME’s Development by Bank Indonesia

an example of what Bank Indonesia could help? ...



Bank Indonesia works with SME in Indonesia 4

It is still small initiatives but there is room for improvement. Currently we work
together with 84 SME’s Coffee producers ...

Indonesian Coffee is the best (distinct 
flavour etc) ... Although in terms of 
volume still no 4

Indonesia has been improving 
business practice incld good 
agriculture practices etc

Indonesia has many young and 
strong entreprenurs in coffee 
industry



COFFEE AFTER COVID
W i s h f u l  T h i n k i n g

Lockdown, closing coffe shops/
restaurant, work from home,
unemployment on the rise

Covid-19 Pandemic

Decrease international trade, logistic
issues

Weakening Global Value Chain Capital deepening, Labour quality
improvement, multi factor production
growth

Improved Productivity

Changing behaviour, Increase online
transaction, more efficient production
...

Digitalization

Careful reopening (Open
Restaurant Prog in NYC)
and improved confidence.
Rebound of business and
empoyment condition.
More resilient, healthy and
sustainable business
practice,

New Normal

There is Covid but we know that there is a silver lining ...



dwityapoetra@bi.go.id



A Glimpse at Coffee Expenditure by Country 7

The US has the highest retail value sales in coffee market

Source: Euromonitor International

Coffee Expenditure by Countries
Top 15 countries that imported the highest 

dollar value worth of coffee (2019)

Source: worldstopexports.com



Coffee Suppliers into the US 8

Source: worldstopexports.com

Top 10 coffee suppliers to US market (2019) Growth of Coffee Export by Country to 
the World Market (1992 – 2016)

Source: International Coffee Organization

Total Exports (Indonesia Vs. Vietnam)

Source: International Coffee Organization



Indonesia Coffee Export 9

Source: Statista

Indonesia Coffee Export to the US

Source: ITC Trade Map

Indonesia Coffee Export to the World 
(Million Ton) Indonesia Coffee Export Destinations

Sources: LPEI & FEM IPB



US Market Trend 10



What can we learn from Vietnam? 11

Main factors affecting competitiveness of Vietnam Coffee Export:

1. Production factor conditions: favorable soil and climate, cheap labor, education
on cultivation technique.

2. National condition: growing domestic demand

3. Related and supporting industries to coffee export: Access to fertilizer and
transportation infrastructure.

4. Firm strategy, structure, and rivalry: Fierce domestic competition among small
and medium size producers, meanwhile foreign firms help in improving
production efficiency and research new products.

5. The role of the government:

 Land law 2003 allows transfer of forest land, which is used, in the production
and land, which is not used, into agricultural land, provided that farmers have
registered this conversion with the government.

 Lending policies in the coffee sector to access funds quickly and efficiently

 Active government roles: production target, support on hybrid seeds, trade
promotion, service and tax regulations.

6. The role of opportunities: Join WTO in 2006 – international market penetration

Source: Nguyen Thi Hoang Nhien, Centria University of Applied Sciences


